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The Ultimate Cruise Resource
Cruise Critic is a critically acclaimed interactive community comprised of avid and first-time cruisers who enjoy planning, researching, and sharing their passion for cruising.  No other single resource covers the world of cruising as thoroughly as CruiseCritic.com.  Our world-renowned editorial staff offers objective cruise reviews, features, ports of call profiles, and destination stories.  

Cruise Critic is the only cruise Web site that delivers:  

· Authority as the market leader in cruise review sites & cruise news
· The largest audience of cruisers
· Most active online cruise community
· Strong emotional connection with consumers

· The latest trends in cruise travel

· A highly targeted audience of readers, passionate about cruising

· Strong brand loyalty among users
The Cruise Critic message boards are the most active cruise forums in the world, boasting over 600,000 active members.  As the foremost cruise travel resource in the world, Cruise Critic attracts everyone from the most experienced cruisers to those planning their very first cruise vacation.  
· Monthly Page Views:       38 Million*
· Annual Unique Visitors:  16 Million*
· Monthly Unique Visitors:  1.3 Million*
*per Google Analytics, December 2011
Cruise Critic Demographics

 The average Cruise Critic visitor is a 35- to 64-year-old female who is highly educated and earning a high household income. 

Age:

 6% 
under 35 


34%
35-54


34% 
55-64


26% 
65 +

Household Income:
 

68% 
$75,000+


17% 
$150,000+

Male/Female:



37% 
Male



63% 
Female

Marital Status:
 


80% 
Married
Education:



38% 
College Graduate


25% 
Post Graduate 

Presence of Children:



17%  
Have children under the age of 18

2012 Advertising Campaigns & Sponsorships

We provide customizable banner display campaigns to meet your objective, budget and targeting goals starting from $1,500 per month.  We also offer geo-targeting and cross-site marketing opportunities among our network.  For more suggestions on how to customize your campaigns, please contact our Sales team.
Cruise Critic HTML Email Blast: Single sponsor opportunity to target Cruise Critic subscribers.

Cruise Critic E-Letter Sponsorship:  Sponsorship of Cruise Critic editorial newsletter.  Sponsorship includes headline, 300 characters of text, linking URL, logo, and 160x600 banner advertisement.

Cruise Sails Sponsorship:  Submit your best Cruise Deals in our Cruise Sails Newsletter.  Sponsorship is limited to five sponsors per month.

Deal of the Week Sponsorship:  Headline placement on the Cruise Critic Deals page and Cruise Sails E-Letter, to include 300 characters of text and linking URL.  

Advertorials:  Exclusive 4-week sponsorship promoted throughout site.  Specialized landing page showcases your own editorial content and new brand initiatives (New ships, New Ports, New Concepts).

*Video ship tour, led by Cruise Critic editor, available as add-on with Advertorial sponsorship.

Contest Marketing:  Exclusive 4-week sponsorship promoted throughout site. Content is included in the weekly Cruise Critic E-letter.  Entrants' names, addresses and emails provided.

Cruise Agency Awareness Program:  Showcase your agency with a logo, link, and blurb on our Cruise Agency page

Shore Excursion Listing:  Showcase your services to our cruisers with a logo, link, and blurb on our Shore Excursion page

Advertising Specifications and Guidelines

Rotating creative units including skyscrapers, leader boards, and medium rectangles run throughout the Cruise Critic site.  
Creative Units               Sizes
Leaderboard 
728x90
Medium Rectangle 
300x250
Wide Skyscraper 
160x600
Find a Cruise Button 
150x50
ROS
Message Boards
Run of Network

General Traffic Specifications
· All advertising on Cruise Critic is served using Doubleclick. 

· Third party ad serving is accepted. No looping restrictions. 

· Advertisers may submit up to three creatives to rotate per placement

· All necessary artwork and URL's must be provided by advertisers five business days prior to campaign start date.

Format 
JPEG, GIF, Rich Media 

File Size
Recommended size 40K – Max 80K



